Modern retail is being influenced
T H E P OWE R as much by younger, tech-savvy
‘millennials’, who increasingly shop
online and on their mobiles, as by older
baby-boomers (over 60s) who wield
greater spending power and still prefer
to shop In stores. Both groups are
equally important to retailers in a world
where consumers increasingly shop on
their own terms. Oracle Retail's 2016
consumer research study 'The Power
And The Money' took a closer look a

how these different age groups are
approaching shopping In the digital age.
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Millennials are shopping online and on their mobiles,
with baby-boomers still playing catch up
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In-store still remains central to the shopping experience for all,
even if younger and older shoppers use stores differently
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Both younger shoppers and baby-boomers would like to see
retailers offer more convenient delivery options
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Shoppers of all ages are continually demanding
information about products
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Millennials are open to new technologies that will
make the shopping experience more convenient
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Consumers, particularly the millennial generation, are changing retail from the
outside in, bringing massive change to how people shop and connect with
brands. Retallers need to embrace this disruption while also maintaining
sufficient agility to cater to a wide variety of customers who increasingly want
to shop when, where and how they want.
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