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Adobe Summit Website
¢ Adobe Blog Post: The Mandate for a Better Marketplace
¢ Adobe Blog Post: Adobe Primetime, Marketing Cloud and the Future of TV — Personalized, Portable,
Profitable
¢ Adobe Blog Post: Adobe Marketing Cloud Drives Future of Programmatic Ad Buying
e Adobe Blog Post: Adobe Campaign Announces New Solution to Enable Better Customer Engagement
e Adobe Blog Post: Contribution Analysis Turns Days and Weeks into Seconds and Minutes
¢ Adobe Blog Post: Customer Attributes — The More You Know, The Better You Connect
e Adobe Blog Post: Adobe Summit — What You're Missing in Social
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