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Forward Looking Statements from Adobe

This press release contains forward-looking statements, including those related to the benefits and success of the strategic
partnership, which involve risks and uncertainties that could cause actual results to differ materially. Factors that might cause or
contribute to such differences include, but are not limited to those set forth in Adobe's SEC filings, including its most recent Annual
Report on Form 10-K and Quarterly Reports on Form 10-Q.The information set forth in this press release reflects information
available at this time. Adobe assumes no obligation to, and does not currently intend to, update these forward-looking statements.
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