Press Contacts
A OAF

e PNES-ES
(02)530-8094
sulim@adobe.com

AEH 2l/2MT A
ANQE YA o =rES
(02)6250-9844, 010-8890-0091
adobe pr@shoutwe.com

FOR IMMEDIATE RELEASE
2| M 7| B2 RE CIXE FE M3
EUE B2 947|Y0E M

oj=H| OiA|Y F2tRE, E8H £EUM 1912 ME

ME — 2014'd 88 4¥ — O = H|(http://www.adobe.com/kn= 2= Z2|AF 2| M X|(Forrester Research, Inc.)7 & H ot
‘P AH 0[E: 2014 327| CIX|Y ZE NS E3ME(The Forrester Wave™: Digital Experience Delivery Platforms,
Q3 2014) 2 MO|A Of =8| O & 22+ E(Adobe Marketing Cloud)7t 4= 7| € (Strong Performer) 2 2 M | QiCtD
HRUCL ST FHE= NS LHE O S8 EiM= [XE 4 M3 T 7t FEEX|E 1374 2ZEQ O
719 taez 29719 7|FE0 24X "I/IMCH OxHl= ¥ HM3E 52 £FH F20M X9 7|gez, M

FE0ME & 20] MY

=
HE

ZEE "O{EH[& L F0{(Omniture)@t 0] AZEQ|0{(Day Software) °|—’.*—
EUES AL, 0] 7t20Ee ¥ 2U=X 2U2[(Web Content Management, WCM),
Management, DAM), EZl & (targeting), 2H(social) &0 ZET=ICl 'Oj&H| OHAHE ZEtRE |E Ol 2k

&M (analytics), 0| C| 0] £| X2 (media optimization), Z4H| 2! 2t2|(campaign management) £F M= Zate QUCH T SHRACH

S 2 EEL CO{EHE MANOR CHYY XA 2 STAT|E BT Y 12 TRUS HBsHs IEES 59
ApEAS 2 Sk etn RE UL

Of= | CIXIE OIS ALRIS OHE A2 B Aa4] bl (Suresh Vittal) SAFEE *7| Q01| Chsh 2t Clbto| A S
Sof HOISHE CIXT FYSS MEos 520 25 YN FRUE M2 Lt o 2ZES S of2% BE
Mol 4 QIChD, "2IZES S Sad HMARA OfHO ;P YKL YAS M=ot KLY HUS
FROHDR SHe O{EH|O| 22 HOIECL 2|9 H M DUSL ofH| O Y F2ALCTL O Y TS Achste
4 A ot =S em, fals mAol MBI 4 YD HMZ olofZ Hockem wHCH

IEY
=
o)

Of=H| OtAE E2t*EE

i deS #eldte O EH| AdAme|dA OjL|X(Adobe Experience Manager, AEM)2t
T2 XY AEH QI HEE

[=]
2|3t o £ H| Z4H| 2l(Adobe Campaign), ECt RIS HHAlO 2 @0t RHAS MA|ZH EASL=
O{=H| OfE2|EA(Adobe Analytics), EtZE(targeting)dt %X 2Hoptimization), A/B X CHHZF H|AE(multivariate
testing)S @I2t O{&H| EfZl(Adobe Target), &4 O & @2+ O{&H| A4 (Adobe Social)dt 20| CIX|E d& MES

=€ G4 U £RHE S NSSLL


mailto:sulim@adobe.com
mailto:adobe_pr@shoutwe.com
http://www.adobe.com/go/digitalexperience
http://www.adobe.com/go/digitalexperience
https://www.adobe.com/kr/solutions/digital-marketing.html
https://www.adobe.com/kr/solutions/web-experience-management.html
https://www.adobe.com/kr/solutions/campaign-management.html
https://www.adobe.com/kr/solutions/digital-analytics.html
https://www.adobe.com/kr/solutions/testing-targeting.html
https://www.adobe.com/kr/solutions/social-marketing.html

Page 2 of 2
ol =H|, S8 2[MX| 7|22 RE C|X[E 3 HS EHE F&E 7I€22 HF

EYAH ¢0[E: 2014 327] CIXE dH™ M3 E38E(The Forrester Wave™: Digital Experience Delivery Platforms,
Q3 2014) 2[ZEQ| TH| HEE of7[0iM &g 4= AT

B

O{=H| OpAIY &2+ =0l CHsHo
Ol=H| DA E St £ CIXE Ot E B5EAtE0 288 2E As # 2522 X1I-S-3._H1f 015H| OAE St L
BM AN 2T EFZL Y

=] [=] |
CHH Otof 3t= RE WS ZOF sy MH|AQ HHHY 7I s S22 7d&E 8¢ %$ﬁolﬁf EfEW Dﬁﬂ% HEAE2
= [=an
=

HO|E|ZRE 2AOIES =& A0 O|2& WS HS W2 ADESHA & = AT

O = H|A| 2B =0 CH5}of
Of=Hl= AFEXS| LX| 2 &S Sl M-S BHECH AHME F 2= http://www.adobe.com/kr/ OlA &S == QACH

H###

© 2014 Adobe Systems Incorporated. All rights reserved. Adobe and the Adobe logo are either registered trademarks or trademarks of Adobe Systems Incorporated in the United States and/or other countries. All other
trademarks are the property of their respective owners.


http://www.adobe.com/go/digitalexperience
http://www.adobe.com/kr/

