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The information contained in this publication does not engage or necessarily represent the opinions of the International Telecommunication 
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www.itu.int/net/pressoffice/press_releases/2013/08.aspx


Divides in access to the Internet are also l inked with 
issues concerning content. Content is essential for 
generating demand. Women may be choosing not 





09



10

www.intel.com/shewill/
http://blogs.technet.com/b/microsoft_on_the_issues/archive/2013/03/06/women-talent-and-potential-are-boundless-opportunity-should-be-too.aspx
http://download.microsoft.com/download/E/6/5/E6523A39-82DF-4330-A216-AA520EB4FEB7/Girls%2520In%2520STEM%2520and%2520ICT%2520Careers_WP_FINAL.pdf.pdf.pdf
http://download.microsoft.com/download/E/6/5/E6523A39-82DF-4330-A216-AA520EB4FEB7/Girls%2520In%2520STEM%2520and%2520ICT%2520Careers_WP_FINAL.pdf.pdf.pdf
www.itu.int/dms_pub/itu-s/md/03/wsis/doc/S03-WSIS-DOC-0004%21%21PDF-E.pdf


www.intel.com/shewill/




www.esa.doc.gov/Reports/women-stem-gender-gap-innovation
www.esa.doc.gov/Reports/women-stem-gender-gap-innovation
www.commerce.gov/blog/2011/08/03/women-stem-opportunity-and-imperative
www.itu.int/ITU-D/sis/Gender/Documents/ITUBrightFutureforWomeninICT-English.pdf
www.cisco.com/web/learning/netacad/index.html
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Featured Insight 2: More Women in ICT are Needed to Drive 
Industry and Economic Growth 
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Overall  Observations
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www.dleg.state.mi.us/mpsc/electric/workgroups/lowincome/internet_gender_gap.pdf
www.dleg.state.mi.us/mpsc/electric/workgroups/lowincome/internet_gender_gap.pdf
www3.weforum.org/docs/WEF_GenderGap_Report_2012.pdf
www.itu.int/en/ITU-D/Statistics/Pages/intlcoop/partnership/default.aspx
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www.livemint.com/Consumer/HmGIgQ2L1hAY7BCAHcJBxL/Internet-influence-highest-for-skincare-products-among-India.html
www1.aucegypt.edu/src/wsite1/pdfs/rewebsite_cida/Dina_No4.pdf
www1.aucegypt.edu/src/wsite1/pdfs/rewebsite_cida/Dina_No4.pdf
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The gender gap is currently more pronounced in 
developing countries, where 16% fewer women 
than men use the Internet, compared with only 2% 
fewer women than men in the developed world (ITU, 
201327). According to Intel, in 2011, of a total Internet 
user population in developing countries of 1.4 billion, 
800 million were men and 600 million were women. 

www.intel.com/shewill/
www3.weforum.org/docs/WEF_GenderGap_Report_2012.pdf
http://web.worldbank.org/WBSITE/EXTERNAL/TOPICS/EXTGENDER/EXTICTTOOLKIT/0%2C%2CcontentMDK:20272986~menuPK:562601~pagePK:64168445~piPK:64168309~theSitePK:542820%2C00.html
http://web.worldbank.org/WBSITE/EXTERNAL/TOPICS/EXTGENDER/EXTICTTOOLKIT/0%2C%2CcontentMDK:20272986~menuPK:562601~pagePK:64168445~piPK:64168309~theSitePK:542820%2C00.html
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4.	 Although gaps in ICT access reflect broader 
social and cultural divides, the roots of these gaps 

www.dleg.state.mi.us/mpsc/electric/workgroups/lowincome/internet_gender_gap.pdf
www.dleg.state.mi.us/mpsc/electric/workgroups/lowincome/internet_gender_gap.pdf
www.bit.ly/13VH3Aa
www.bit.ly/14O3MRs
www.intel.com/content/dam/www/public/us/en/documents/pdf/women-and-the-web.pdf


www.A4AI.org%20for%20details
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www.elon.edu/docs/e-web/academics/communications/research/vol3no1/04DoneganEJSpring12.pdf
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www.unwomen.org/en/news/stories/2013/6/rio-de-janeiro-apps-to-end-violence-in-favelas%23sthash.D1RUQYNe.dpuf.
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5.1. INTRODUCTION
The previous chapters have explored the preconditions 
for women to become full partics 3
Is in a national 
knowledge society, in terms of the access, content 
and resources women need to partics 3te in the 
online Information Society, and how rapidly women 
are making progress towards joining the online world.
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The GSMA mWomen Programme aims to facilitate 

www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/01/GSMA_Women_and_Mobile-A_Global_Opportunity.pdf
www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/01/GSMA_Women_and_Mobile-A_Global_Opportunity.pdf
www2.alcatel-lucent.com/foundation/connected/index.html%23sthash.nnzTxDnh.dpuf
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5.3. WOMEN, ICTS AND EDUCATION
Many institutions are working to integrate ICTs into 





www.infodev.org/gender
http://itunes.apple.com/us/app/id604385779%3Fmt%3D8
www.huffingtonpost.com/ravi-kumar/young-people-use-tech-to-_b_3612004.html
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Ministries should be involved in the policy-making and 
implementation process. National governments may 
also require the support of multilateral development 
agencies and donors in the policy-making process. 

Governments should consult regularly with gender 
experts, allow broad-based participation of women’s 
groups, and account for diversity to enable genuine 
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6.5.



ANNEX 1: GENDER-RELATED ICT 
INDICATORS FROM THE PARTNERSHIP

Gender-related core indicators on individual use of ICT

•	 HH5: Proportion of individuals who use a computer (from any location) by sex

•	 HH7: Proportion of individuals who use the Internet, by sex

•	 HH8: Location of individual use of the Internet (8 possible categories), by sex

•	 HH9: Internet activities undertaken by individuals (14 possible response categories), by sex

•	 HH10: Proportion of individuals who use a mobile cellular telephone, by sex

•	 HH12: Frequency of individual use of the Internet (3 possible response categories), by sex

•	 Data collected by ITU at the global level

•	 HH15: ICT skills of individuals (adopted by the First Meeting of the ITU Expert Group on ICT Household 
		 Indicators held in Sao Paulo, Brazil, from 4-6 June 2013).

Gender-related core indicators on ICT use in education

•	 ED6: Proportion of learners who have access to the Internet at school (ISCED levels 1-3), by sex

•	
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www.itu.int/ITU-D/sis/Gender/Documents/Resolution_70_2010.pdf
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II.4. The Work of UN Women
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II.5. The Work of the World Bank

The World Bank Group has focused on gender 
since 1977, when it appointed its first Women 
in Development Advisor. The Bank adopted a 
mainstreaming strategy in 2001, while at the same 
time adopting an operational policy and publishing 
the pioneering Policy Research Report “Engendering 
Development”, all of which helped set the stage for 
the 2007 launch of the Gender Action Plan (GAP). 
This Gender Action Plan (2007-2011) boosted the 
Bank’s support to women and girls in the traditionally 
difficult-to-mainstream economic sectors, using pilots 
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www.worldbank.org/en/topic/gender/overview
www.worldbank.org/en/topic/gender/projects
http://openknowledge.worldbank.org/bitstream/handle/10986/13206/9780821398203.pdf%3Fsequence%3D1
www.worldbank.org/ida/ida_abcs_gender.html
www.worldbank.org/ida/theme-gender.html
www.infodev.org/gender
www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/01/GSMA_Women_and_Mobile-A_Global_Opportunity.pdf




www2.alcatel-lucent.com/foundation/connected/index.html%23sthash.nnzTxDnh.dpuf
www.cisco.com/web/learning/netacad/index.html
http://csr.cisco.com/casestudy/networking-academy
www.internationalwomensday.com/article.asp%3Fm%3D4%26e%3D31%23.Ud8W3z6G1E1
http://csr.cisco.com/casestudy/impact-saudi-arabia
http://sparkforwomen.org/


Annex Box 4: Gender Equality is not just an issue for 
Women!  

At Alcatel-Lucent, the richness of diversity among our employees is a source of strength that allows 
everyone within the company to develop new ways of looking at issues and to contribute creative 
thinking. In today’s global environment, we believe more than ever that it is crucial to understand 
the cultures, customs and needs of employees, customers and regional markets. While women 
make up more than 50% of most talent pools and represent a large contingent of the Company’s 
end-users, they are not equally represented among our employees and management – Alcatel-
Lucent has made it a business imperative to correct this misalignment. 

 Since women’s empowerment will not happen without the engagement and support of men, at 
the end of 2012, Alcatel-Lucent launched sessions on gender diversity as part of Alcatel-Lucent’s 
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